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Some of the main topics in this edition include: 

Our new 
communication 
approach – our plans 
for giving you the 
information you need.

Back to the future – 
how our pioneering 
work from the past 
still influences 
Unilever today.

Don’t get caught out 
– read our warning 
signs for spotting 
pension fraudsters.

A new admin system 
– faster, more 
efficient service.

TONY ASHFORD >>
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Welcome…
to the latest edition of Fund Focus.

But at the same time, we 
understand that some people 
want mainly the headlines about 
their pensions – while others 
prefer to go into the subject in 
more depth and read about more 
of the background.

So – while this issue is as packed 
as ever – we have added more 
information, and even some 
special leaflets about certain 
topics, online. 

As you will see as you read 
through ‘Fund Focus’ – along 
with any of the extra detail you 
choose to follow up online – it 
has been another busy year for 
the Board.

I’d like to thank all my fellow 
Trustees for their hard work 
and dedication – it has become 
increasingly clear to me as I 
continue in this relatively new 
role how well-run the Fund 
has been – along with Unilever 
and its pension teams for their 
ongoing support.

Tony Ashford
Chair of the Trustees

No doubt the first thing 
you will notice is our new 
look and layout. We hope 
the updated format will 
give you a faster-paced, 
easier read. We’re still 
aiming to cover everything 
you need to know, from 
latest Fund developments 
to wider pensions issues. 

‘Your pension’ – the 
letter we send you 
about your pension 
increase. 

‘PensionLine’ – your 
new online benefit 
system.

New State pension 
– check what it may 
mean for you.
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Heads-up

Look out for this badge. It appears on features where 
you can go to our ‘Fund Focus Online’ page on the Fund 

website – www.uukpf.co.uk – and link from there to sites 
where you can read more detail if you want to.



Getting the message 
across
In recent years, we have been looking 
increasingly closely at our approach to 
communications. We aim to strike the 
right balance:

• It’s important that the information 
we send you is clear and easy to 
understand.

• At the same time, we need to give 
you enough detail to help you make 
decisions about your savings and 
benefits.

You may remember that we sent you 
a survey with Fund Focus a couple of 
issues ago asking for your views – and 
your responses revealed one thing 
above all else: that we needed to  
know more.

As you might expect, there was a 
wide range of preferences for the 
level of detail members wanted – 
some preferred just the key facts 
while others enjoyed more depth and 
background. And there was as much 
difference of opinion over how you 
liked to receive information, whether 
online, in print or face-to-face.

To dig deeper, we then carried out a 
series of focus groups and interviews 
with employees representing all types 
and levels of role at Unilever. We 
wanted to explore the reasons behind 
the differing preferences and establish 
an approach that would allow us to 
better cater for everyone. 

A clearer picture
When there is a great deal of 
information to absorb, it’s easy for 
some of it to get lost. Some of you 
explained, for example, how hard it 
could be to get a clear idea of how 
your various benefits added up; how 
much Unilever put towards your 
pension; even what we, as Trustees, 
actually did.

Where appropriate, then, we plan to 
simplify some of our communications 
– not to dilute or ‘dumb down’, but 
to improve their ease of use and 
readability. 

A modern outlook
We need to take into account 
changing attitudes to retirement – 
even to the point where ‘retirement’ 
itself may soon be an outdated idea 
among younger members. The new 
flexible options for taking certain 
benefits recently introduced by the 
Government, hand in hand with 
increasing State pension ages and 
life expectancy, mean that how many 
people plan their future income may 
well be radically different from the 
traditional pension saving of the past.

This new-look Fund Focus is one of 
our first steps in that direction. The 
work is ongoing, however – so please 
read this edition alongside the further 
information we point you towards, 
and let us know how you find the 
experience. Your feedback is always 
welcome.

Trustee update
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As we gathered our findings, some 
themes began to emerge. Where 

possible, we have already started to 
act on what you told us…

You can send us any 
comments you have from 

the Fund Focus Online page.
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Trustee update

“I retired from the role of General Counsel Global Categories in 2012 after 
27 years in Unilever’s Legal function. After the luxury of a few years of 
leisure, I was keen to take on new challenges. I was delighted, then, to be 
elected to the Board – where I believe my legal experience will be relevant 
and helpful.

As retirement loomed, I came to truly appreciate being a member of a 
well-run scheme, and I welcome the opportunity to play my part. I think key 
issues in the near future will include managing the effect of the new 
flexible benefit options on our Investing plan, and managing the investment 
risk for the Fund overall.

Outside Unilever, my interest in our cultural heritage has led me to 
volunteer at Kenwood, which houses the Iveagh Collection. Home to many 
great English portraits and landscapes, and Dutch Old Masters, the Dining 
Room features the most famous of Rembrandt’s self-portraits… hidden 
behind a door.”

Admin update
The administration team has 
introduced a new system, which will 
allow them to speed up their 
procedures and offer a more efficient 
service.

As a result, you have a new pension 
record number, which you’ll see on 
any of the documents you receive 
from us about your pension.

However – please don’t worry if you 
contact us at any time with a query 
and don’t have the new number to 
hand. We can find your information 
for you, using your name, date of 
birth. National Insurance number 
– or even your old pension record 
number, if you have it.

With this new system in place,  
the team can now introduce a new 
online tool that will allow many 
members to look at their current 
pension, and make certain changes to 
their personal details. This will be 
going live in 2016 – look out for more 
details during the year.

We would also like to thank Glenn Quadros, who stepped down as a Company-
appointed Trustee in July 2015, for his service on the Board. Glenn will shortly be 
replaced by Charles Nichols, who will be retiring from Unilever in early 2016 after 
a long career in a variety of senior finance roles and joining the Board at that time.

In early 2016, we will also be holding elections for the next active member-
nominated Trustees, when Bill Hodgson and Mike Ridyard reach the end of their 
terms of office. 

Board changes
Since our last issue, we have held 
the latest election for the Board’s two 
pensioner-elected Trustees.

As a result, we said farewell to 
Richard Clark, who decided not to 
stand for another term of office. 
Richard served on the Board for over 

a decade, and we owe him particular 
thanks for his long-standing 
commitment to the Fund.

We’re pleased to report that David 
Bloomfield was re-elected, and would 
like to welcome our new pensioner-
elected Trustee, Susie Franklin.
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SUSIE FRANKLIN >>

5



Defined benefit funds 
(Career average and  
Final salary plans)

Performance
Overall, the investment return for the 
Fund over the year to 31 March 2015 
was 13.5%.

We measure the performance of the 
investment funds in two ways:

Funding level
Every three years, the Career 
average and Final salary plans must 
undergo a valuation – that is, a formal 
‘healthcheck’ by the Fund actuary on 
their finances. Between valuations, 
the actuary gives us a yearly update on 
the plans’ progress.

During the valuation, the actuary 
compares two key figures:

• Assets – the amount of money the 
plans have.

• Funding target – the plans’ 
liabilities (what they expect to pay 
out in benefits and costs based on 
certain assumptions), taking into 
account a sensible safety margin. 
(You may also come across the 
official legal term for a scheme’s 
funding target – the ‘technical 
provisions’.)

The percentage of the funding target 
made up by the assets is the funding 
level. So, if the funding level is below 

100%, there’s a deficit to make up, 
while above 100%, there’s a ‘surplus’. 
The actuary uses the funding level to 
recommend any change to the level of 
contributions being paid in, until the 
next valuation.

At the last valuation, which used 
information about the Fund on  
31 March 2013, there was a deficit  
of £1,190 million, giving a funding  
level of 85%. While the deficit reduced 
to £385 million at 31 March 2014 
(lifting the funding level to 95%), it 
increased again to £1,110 million at  
31 March 2015, making the latest 
funding level 87%.

The funding level can be volatile in 
this way, because it is based on two 
large numbers that can change quite 
significantly themselves:

• The value of the assets changes 
in line with how the Fund’s 
investments perform;

• The value of the liabilities changes 
in line with market conditions, and 
any changes in future assumptions 
for (among other things) rates of 
long term inflation or members’ life 
expectancy.

Over the year to 31 March 2015, falling 
gilt yields (which affect the cost of 
providing pensions) caused the Fund’s 
liabilities to rise and, in turn, the 
funding level to drop. We expect the 
next valuation to show that the cost of 
providing future benefits has gone up 
over the last two years or so.

However, Unilever’s major 
contributions towards making up 
the deficit - £90.6 million a year – 
softened the impact. 

Early next year, work will begin on the 
next valuation and working out the 
new funding level, using information 
about the Fund at 31 March 2016.  
We will bring you the results in 2017.

Facts and figures

Investment overview

Find the full 
Summary Funding 

Statement online.
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Asset class Fund return Benchmark 
return

The difference

Equity 15.7% 17.9% -2.2%

Bonds 14.6% 10.5% 4.1%

Property 14.5% 4.2% 10.3%

Hedge Funds 16.9% 12.7% 4.2%

Asset return Total change 
in liabilities

The difference

Year ended 
 31 March 2015

13.5% 21.0% -7.5%

Since introducing this  
approach (1 July 2008) 

8.8% a year 6.9% a year 1.9% a year 

Facts and figures

Investment overview
Against benchmarks – The 
benchmarks help us gauge how 
the returns on the individual funds 
compare to the market average. 
These in turn allow us to assess the 
fund manager’s performance.

Against liabilities – We track how  
the overall Fund return measures 
against the change in the value of  
our liabilities.
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Membership profile
Here are the figures for the  
different types of member in  
the Fund at 31 March 2015:

 6,937        Active members 
(currently building up plan benefits)

 31,604     Deferred members 
(no longer contributing but with 
benefits left in the plan to draw at 
a later date)

 42,153     Pensioners and 
dependants of members who have 
died (receiving plan benefits)

£ million

Fund value at 31 March 2014 6,935.0

Income

Contributions paid in by Unilever and Fund members 166.3
Transfers in from other schemes 0.7
Income from investments 189.4

Outgoings

Benefits payable to members  
(pensions and lump sums) -319.9
Payments to leavers -11.7
Fees and expenses (advisers, administration, directly 
incurred investment managers fees) -24.6

Change in market value of Fund investments 741.3
Fund value at 31 March 2015 7,676.5

The accounts in brief

For more detail, find the formal 
Report and Accounts online.
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As we have mentioned before in Fund 
Focus, we are seeking to reduce our 
level of investment risk as our funding 
level rises. So, over time we expect 
our investment strategy to move away 
from assets that aim for high growth 
(like equities) towards assets that 
match the liabilities more closely  
(like debt and bonds).

We aim to keep the Fund’s asset 
spread in a particular balance that we 
decide works best for our goals – this 
is the ‘strategic asset allocation’. So 
– to rewind to 31 March 2015 (the 
latest figures available, from the most 
recent annual report), the strategic 
asset allocation looked like this. (It’s 
very similar to 2014.)

However, by the end of March we had 
already decided and approved the 
next stage in our ‘de-risking’ strategy 
and this resulted in some changes to 
the above. Details of these changes 
will be in next year’s annual report.

Investment
Strategy latest

Responsible investment
You can also find details of the 
‘responsible investment’ procedures 
we use to keep the Fund in line with 
our ‘ESG’ policy. (‘ESG’ stands for 
environmental, social and governance 
issues.)

For our ‘defined benefit’ 
arrangements – that is, the Career 
average and Final salary plans – there 
are three main strands to this 
investment approach:

• Investment decisions: our fund 
managers are expected to take our 
ESG policy into account as part of 
their decision making processes.

• Voting: We have appointed a 
company - Hermes EOS - to vote 
on our behalf (again, in line with 
our ESG policy) at shareholder 
meetings of companies where we 
invest.

• Engagement: Hermes also takes 
an active approach on our behalf 
to engage with companies where 
the Fund invests (or may invest 
in future) to encourage them to 
improve in the ESG area, and we 
use Sustainalytics B.V. to monitor 
the progress of those companies.

2015

(%)

Growth Equities 48.5

Private Equity 6.0

Total 54.5

Other diversifying Hedge Funds 7.5

Total 7.5

Inflation Property 7.5

High Lease to Value Property 2.5

Total 10.0

Income High Yield Debt 3.7

Emerging Markets Debt 3.8

Private Debt 3.0

Corporate Bonds 12.5

Total 23.0

Liability-Driven Investments 
and collateral 

LDI 5.0

Other 0.0

Total 5.0

TOTAL 100.0

Read more about our 
strategy in our official 

Fund documents.

Read more about the 
three strands of the 

approach on our website.
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Warning –  
spotting pension scams
In recent years, economic conditions 
have been difficult and uncertain 
… while in the UK, pensions in 
particular have undergone constant 
reform by successive Governments, 
since around 2002.

Among other things, these events 
have had one especially unwelcome 
outcome: greater opportunities than 
ever for fraudsters to prey on less 
well-off or financially-aware savers.

The Pensions Regulator has issued 
warnings about ‘pension liberation’, 
possibly the most common type of 
offer. Look out for any e-mail or cold 
call you receive where the company 
offers to make arrangements for you 
to draw the money from your pension 
pot straight away.

Share fraud
On the subject of spotting scams, you 
should also be on the look-out for 
‘share fraud’ – that is, attempts to 
persuade you to buy shares that don’t 
exist, or prove to be worthless.

The Financial Conduct Authority 
(FCA) has warned against this scam 
and – in a similar way to the Pension 
Wise warnings –issued some hints 
and tips, including:

• Again – any offer out of nowhere  
or from a stranger is probably 
suspicious.

• If the firm promises high profits – 
and especially if it is charging a 
high price upfront – treat with 
caution.

• If you receive a cold call, get the 
caller’s details and end the 
conversation without going into any 
details about your finances.

• Check the FCA Register to see if 
the firm is properly authorised. (If 
you want to get back in touch with 
them, use the contact details on the 
Register – not necessarily the ones 
you took down.)

• You can also check to see if the firm 
has already been reported to the 
FCA – they have a ‘danger list’ of 
unauthorised firms at  
www.fca.org.uk/scams. 

9

New State pension
Currently, State pension is still being 
paid in two parts: the basic State 
pension and the additional State 
pension, which is linked to earnings. 
These two pensions will be 
discontinued and replaced with a single 
benefit for everyone who reaches State 
Pension Age on or after 6 April 2016.

The Government has confirmed that 
the full-rate single State pension for 
2016/17 will be £155.65 a week. Please 
note: not everyone will qualify for the 
full single State pension. For example, 
if you have been a member of a 

contracted out pension scheme  
(like the Fund) for a number of years, 
or you have not paid enough National 
Insurance, you may not receive the  
full pension amount.

You can get an estimate of the State pension you can expect to  
receive at www.gov.uk/state-pension-statement.

We don’t expect these scams to impact your Unilever pension, 
as you are already receiving it. However, if you have pensions 
still to take from other arrangements, you may want to read  
on - and you can find more information through the ‘Fund 
Focus Online’ page on the Fund website.

‘Liberating’ pension early can have 
drastic consequences:

• The scammers arrange for your 
money to be ‘released’, but would 
charge an immediate commission 
for doing so. In some cases, this 
has been as high as 30%.

• The early release of the savings 
will carry heavy tax penalties, as 

they cannot be treated as pension 
benefits – this could be as high 
as 55% of your ‘pot’ (before the 
commission is taken).

• So – if you have fund benefits 
worth £500,000 and lose 85% of 
it just for taking it early, you’ll be 
left with £75,000.
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How Unilever’s Archives reflect the 
business today
Unilever’s award-winning Archive celebrates its 30th year of service to the business 
in 2015 – but of course many of the products, papers, records and artefacts it 
preserves date back much further.

Below are some examples of how Unilever’s past has shaped its present:

A meeting of minds
One of the Archive’s most historically 
significant items is a signed document 
from September 1929. It’s the formal 
agreement that states Lever Brothers 
Limited and Margarine Union would 
merge on 1 January the following year.

At the time, Lever Brothers Limited 
was based in the UK, but owned 
companies around the world and its 
interests were broad, ranging from 
soap and toilet preparations to animal 
feeds, oil milling, plantations and 
trading in Africa. Margarine Union 
was owned by the Van den Bergh 
and Jurgens companies, based in 
the Netherlands, and while its main 
interests were in margarine and edible 
fats across Europe, its business closely 
resembled Lever Brothers.

Competition was intensifying for 
the raw materials so vital to each 
company’s success. Rather than 
compete for animal and vegetable  
oils, it made sense to join forces.

F D’Arcy Cooper, who went on to 
become the new Unilever’s first 
Chairman, said at the time: “Our  
co-operation has been harmonious to 
a degree that neither I nor anyone else 
could have anticipated considering 
that not only have we in the past 
represented interests that have been 
in conflict with each other, but we also 
represent various nationalities and 
therefore many different outlooks.”

Today, the availability of raw materials 
remains crucial for the business. 
Water scarcity and climate change, 
among other things, are shaping how 
Unilever operates, and who it works 
with. Its commitment to the Unilever 
Sustainable Living Plan is testimony  
to this challenge.

Company news

The first ad on UK TV… 
Unilever is one of the biggest and most 
creative TV advertisers in the world 
today – and it all started 60 years ago 
when it became the first company to 
advertise on UK television.

Unilever’s ad for Gibbs SR toothpaste 
aired to 100,000 homes in London  
and the South East of England  
on 22 September 1955 –  
and by the late 1950s, nearly  
a quarter of all toothpaste 
sold in the UK was by  
the SR brand. 
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Lifebuoy at the front line
The Archive holds many examples 
showing how Unilever brands have set 
out to improve life for others through 
hygiene, health and educational 
initiatives which brought them closer 
to consumers – especially when they 
were facing adversity. 

During the Second World War, 
Lifebuoy provided an Emergency Bath 
Service which provided hot baths and 
showers for both the British troops 
and thousands of civilians who had lost 
their homes. 

The brand also supplied washing 
facilities for German and Italian 
prisoners of war. 

Today Unilever partners with a range 
of organisations to help communities 
affected by conflict and natural 
disasters. Outreach programmes 
through brands such as Lifebuoy, 
Pureit and Domestos are also bringing 
hygiene and education to thousands of 
people in developing countries.

Making innovation look 
easy Sqezy
In 1956, Unilever launched a game-
changing product. Sqezy was the first 
washing-up liquid sold in a squeezable 
plastic container – something which 
has since become standard all over  
the world. 

Sixty years later, the Company has just 
unveiled a new type of squeezy bottle 
– this time for mayonnaise. Read all 
about it in “Doing well by doing good” 
overleaf. 

It goes to show that Unilever has 
always been dedicated to innovation to 
ensure the people who buy its brands 
get the most effective products on the 
market.

 

Company news
1. In 2014, Unilever’s Archive became the first international business archive 

to receive accreditation from the UK’s National Archive

2. Archive items from all over the world are stored in around 80,000 boxes 
on 10,000 shelves and in total the Archive takes up 10km of space at Port 
Sunlight in the UK

3. Vintage branding from Marmite and Wall’s ice cream brands is proving 
popular on fashion items

4. The Art, Archives and Records Management team is also responsible 
for curating and collecting pieces of modern art, which go on display in 
Unilever’s offices

5. The oral history programme records Unilever employees sharing their 
anecdotes and experiences, to capture a different side of our heritage.
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5 fascinating facts:
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Ben & Jerry’s is helping build a 
broad based social movement to 
pressure world to deliver the low 
carbon economy of the future. Their 
campaign called ‘Save our Swirled’ is 
activating their fans to create a 100% 
clean energy future in partnership 
with Avaaz. They have also found 
ways to save energy through “The 
Chunkinator”, which uses ice cream 
waste to create biogas, reducing 
greenhouse gases emissions that 
contribute to global warming.

Lifebuoy’s vision is to bring health 
and hygiene to a billion people 
though their ‘help a child reach 
5’ programme. Having taught the 
lifesaving habit of handwashing 
with soap to over 257 million people, 
Lifebuoy is now helping save  
neo-natal lives. 

Domestos has committed to helping 
25 million people gain improved 
access to a toilet by 2020. Improving 
sanitation contributes towards a 
basic human right, and helps keep 
kids healthy and in school. Unilever 
is working with UNICEF on its global 
sanitation programmes, through the 
Domestos Toilet Academy and the 
schools programmes, focused on 
WASH (water, sanitation and hygiene) 
education and the building and 
maintenance of toilets.

       Knorr is working with the           
 World Food Programme to help  

 create a world where everyone has 
access to nutritious food. The brand 
is committed to sourcing all its 
agricultural ingredients sustainably, 
for the benefit of farmers and to 
protect their land.

From Unilever’s founders’  
19th century commitment to  
“do well by doing good” to our 
ambitious 21st century purpose, 
of making sustainable living 
commonplace, the Company has 
always been an agent for social 
change. 

In May 2015, just three months after 
announcing the achievement of 
sending zero waste to landfill across 
our global factory network – an 
industry first – Unilever has reached 
a new milestone of 1 million tonnes 
of CO2 savings since 2008 in its 
manufacturing network.

These savings have been possible by 
using a ‘circular economy’ approach 
– in other words, finding uses for 
our potential waste products. For 
example, in the UK Marmite factory, 
18,000 tonnes of solid Marmite waste 
is converted into methane and then 
used to provide 30% of the factory’s 
thermal energy.

And now Hellmann’s is tackling food 
wastage with the launch of a new 
mayonnaise bottle which is lined with 
a microscopic layer of flavourless 
vegetable oil. This allows consumers 
to get the most amount of mayonnaise 
from every bottle – reducing food 
waste.

Doing well by doing good

Goal 13 Goal 3 Goal 6

The Global Goals
In September 2015, the United Nations (UN) announced 17 “Global Goals” to achieve three extraordinary 
things over the next 15 years; end extreme poverty, fight inequality and tackle climate change.

For Unilever, the challenges the Global Goals aim to tackle have a huge impact on the business and are 
in line with the Company’s ambitions. The Goals are a framework for action and Unilever’s ‘sustainable 
living’ brands are already working towards making the Goals a reality. Here are just a few examples:

Goal 2

Goal 15
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Spread the word
Unilever believes that sustainable growth is the only growth 
for the business and goes hand in hand with working 
towards a bright future for its consumers, people, suppliers 
and the communities that it operates in. 

Unilever will continue to help deliver the Global Goals 
through the business but supporting the Global Goals isn’t 
just a job for businesses– we all can, and should, play our 
part. You can help by reducing your own food wastage and 
carbon footprint, choosing sustainable living products and 
– of course – by spreading the word!

From your Pensioners  
Liaison Manager…

 
This year saw the introduction of 
a new, transferable tax allowance, 
known as the Marriage Allowance, 
which became available from  
6 April 2015. 

You qualify for Marriage Allowance if:

• You are married or in a civil 
partnership.

• You were both born on or after  
6 April 1935.

• You earn £10,600 a year – that is, 
the personal allowance for when 
you start paying tax – or less. (You 
can still qualify if you have up to 
£5,000 of tax-free savings interest 
on top.)

• Your partner earns between 
£10,601 and £42,385 a year.

It allows you to transfer £1,060 of  
your personal allowance to your 
partner and reduce the tax they pay  
by up to £212 a year.

Two examples:

Your partner earns £25,000 a year 
before tax, and you transfer £1,060 to 
them through marriage allowance. 
This means your personal allowance 
goes down from £10,600 to £9,540, 
while theirs goes up to £11,660.

• If you earn £9,000 a year, this 
means that you still pay no tax (as 
your earnings are still below your 
new personal allowance), while you 
have reduced the tax your partner 
pays by £212.

• If you earn £10,000 a year, that’s 
£460 above your new personal 
allowance so you will pay £92 tax. 
However, because your partner will 
save £212 in tax, you are still jointly 
£120 better off.

The Unilever State 
Benefits helpline
The Unilever State Benefits helpline 
exists to help you find out if you are 
entitled to claim extra benefits from 
the State, such as Pension Credit, 
Council Tax Benefit and Attendance 
Allowance. If you have any queries 
relating to the State benefits, or are 
unsure if you or your family qualify for 
any extra benefits from the State, call 
our confidential helpline for advice. 
Thousands of Unilever pensioners 
have discovered that they are entitled 
to extra State benefits through calling 
the helpline.

01494 729796

This is a summary of an article kindly provided by  
Tina Gilchrist from CBG Solutions Ltd. For more 

information on the Marriage Allowance, please go to 
www.gov.uk/marriage-allowance.

Find out more at Unilever.com and globalgoals.org.

If you:

• are interested in joining 
any of the regional groups, 
or becoming a pensioner 
visitor

• have a query about the 
visiting scheme, or

• need a LARGE PRINT 
version of “Fund Focus” or 
have any other questions 
about receiving your copy

please contact Karen Abbott 
on 01372 945671or by email at  
karen.abbott@unilever.com.

KAREN ABBOTT >>

Karen
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Finding out more
As this latest issue of 
Fund Focus shows, if 
you want more 
information about 
anything to do with the 
Fund, please make the 
website your first port 
of call…

www.uukpf.co.uk

Remember that all the Fund’s 
official documents are on the site 
– look in the ‘Downloadable 
documents’ section.
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For information about State benefits 
and public services…

GOV.UK –

www.gov.uk

In the ‘Working, jobs and pensions’ 
section, you’ll find:
• Information about State pensions;
• The Tracing Service – which may be 

able to help you find an old scheme 
where you still have benefits; and

• Wider financial help – for example, 
with tax.

If you want impartial help with your 
finances…

The Money Advice Service –

impartial help with your financial 
planning

www.moneyadviceservice.org.uk

In the ‘Pensions & retirement’ section, 
you’ll find a series of guidance 
documents, alongside some tools to 
help you manage your money.

(Please note that the information on 
the site is purely general advice –
for personal advice about your 
situation, please see ‘Unbiased’.)

If you need financial advice…
‘Unbiased’ –

www.unbiased.co.uk

No-one involved in running the plans 
is allowed to advise you personally. So 
if you are uncertain about any financial 
decisions, you should consult an 
independent adviser.

The ‘Unbiased’ site has links to a wide 
variety of experts, so the fastest way to 
find a financial adviser is to click on 
the ‘Find an IFA’ box on the homepage. 
This takes you straight to a search 
facility to help you find an adviser in 
your area. 

As well as all the online help available from Unilever, you may find any of these other websites useful.
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If you cannot find the answer to your question on the website – or you need 
to discuss your particular benefits or a change to your personal details, 
contact the administrator:

Unilever Pensions Team
Aon Hewitt
PO Box 196
Huddersfield
HD8 1EG

Freephone: 0800 028 0051 (UK only)

Tel: +44 (0) 1473 622307 (Overseas)

Email: unileverpensionsteam@aonhewitt.com

Fax: +44 (0) 1372 757953
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W
IN

TE
R

 2
01

5/
16

This document confers no rights to benefits. 
Rights to benefits are conferred solely on the 
terms and subject to the conditions of the 
Unilever UK Trust Deed and Rules as from time 
to time in force.

This document also contains references to the 
Trustees. These are the Directors of the Unilever 
UK Pension Fund Trustees Limited.

Anything in Fund Focus about legal or tax issues 
is based on Unilever’s understanding of these 
issues at the date of printing. Any changes in the 
law or HM Revenue & Customs may affect this 
information.

Any discretionary practice described in this 
document, and any change to any such 
discretionary practice, in each case remains a 
discretionary practice which the company 
retains the right to amend in the future.

Where any right to draw any pension early is 
subject to Trustee and/or Company consent, 
then nothing in this document shall be treated 
as giving Trustee and/or Company consent to the 
drawing of that benefit.

Trustee and/or Company consent may only be 
given at the time when the benefit is proposed to 
come into payment.
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