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Financial development of the fund
The fourth Report and Accounts of the
Unilever Pension Fund are now available.
John Wilcock, Financial Controller of the
Fund, picks out some of the highlights.
After three years of decline in line with global equity markets, the 
Fund’s assets grew from £3.1 billion to £3.5 billion in the year ended 
31 March 2004.

This was achieved despite the fact that the Fund’s expenditure exceeded
income by more than £100 million.

Contributions received include full rate Company and member
contributions from 1 January 2004 together with the special 
Company contributions of £62m per annum payable from the same date. 

The Fund’s assets are invested in line with the investment strategy which
is set by the trustees, taking account of the liability to pay benefits into
the future. The diagram on the left illustrates the current strategy.

The Fund’s investments are managed by the following external
investment managers:

Equities: Barclays Global Investors, Capital International, 
Fidelity, Goldman Sachs

Bonds: Deutsche Asset Management,
Goldman Sachs, Prudential M&G

Property: CB Richard Ellis

Private Equity: Pantheon Ventures

During the year ended 31 March 2004 the Fund’s investment managers
achieved a collective return of 21.6%, reflecting the recovery in global
equity markets following an extended period of negative returns. Over
the last ten years investment returns averaging 6.6% a year have been
marginally ahead of the comparable market indices and well ahead 
of inflation, as measured by the RPI which averaged 2.6%.

If you would like a copy of the 2004 UPF Report and Accounts, please
contact the Fund Secretary c/o Unilever Pensions UK (see address on the
back page), remembering to quote your pensioner record number.

UK Equities 25%
North American Equities 20%
European Equities 15%
Other Equities 7.5%
Bonds 17.5%
Property 10%
Private Equity 5%

Benefits Paid (Pensions & lump sums) £215m
Transfers to other funds £30m
Expenses £15m
Investment Income £95m
Contributions £56m
Transfers from other funds £3m

Income £154mExpenditure £279m

Introducing 

the new logo

The new logo tells the story of Unilever and vitality. It brings together 25 different icons representing Unilever
and its brands, the idea of vitality and the benefits we bring to consumers and the world in which we operate.

The Unilever Chairmen said:
“The new Unilever brand is a powerful symbol of our new Vitality mission, demonstrating that we stand
accountable for the difference we make on a daily basis to our consumers, our employees and the communities
and environment in and around which we operate.”

The logo will be appearing on all Unilever products by the end of 2005.

So what do all the Icons mean? Here’s your handy guide:

Many of you have noticed that Unilever 
has changed its logo, and have been asking
“What’s it all about?”

Sun: our primary natural resource. All life
begins with the sun – the ultimate symbol 
of vitality. It evokes Unilever's origins in 
Port Sunlight.

Hand: a symbol of sensitivity, care and need.
It represents both skin and touch.

Flower: represents fragrance. When seen
with the hand, it represents moisturisers 
or cream.

Sparkle: clean, healthy and sparkling 
with energy.

Palm tree: a nurtured resource. It produces
palm oil as well as many fruits – coconuts 
and dates – and also symbolises paradise. 

Ice cream: a treat, pleasure and enjoyment.

Bee: represents creation, pollination, hard
work and bio-diversity. Bees symbolise both
environmental challenges and opportunities.

Spoon: a symbol of nutrition, tasting 
and cooking.

Spice and flavours: represents chilli 
or fresh ingredients.

Sauces or spreads: represents mixing or
stirring. It suggests blending in flavours 
and adding taste.

Fish: represents food, sea or fresh water.

Hair: a symbol of beauty and looking good.
Placed next to the flower it evokes
cleanliness and fragrance; placed near the
hand it suggests softness.

DNA: the double helix, the genetic blueprint
of life and a symbol of bio-science. It is the
key to a healthy life. The sun is the biggest
ingredient of life, and DNA the smallest.

Liquid: a reference to clean water and purity.

Bowl: a bowl of delicious smelling food. 
It can also represent a ready meal, hot 
drink or soup.

Recycle: part of our commitment to
sustainability.

Lips: represent beauty, looking good 
and taste.

Tea: a plant or an extract of a plant, such as
tea. Also a symbol of growing and farming.

Container: symbolises packaging – a pot 
of cream associated with personal care.

Frozen: the plant is a symbol of freshness, 
the snowflake represents freezing. 
A transformational symbol.

Clothes: represent fresh laundry and 
looking good. 

Wave: symbolises cleanliness, freshness 
and vigour either as personal washing 
or as a laundry icon (with the clothes icon).

Particles: a reference to science, bubbles 
and fizz.

Bird: a symbol of freedom. It suggests a 
relief from daily chores, and getting more
out of life.

Heart: a symbol of love, care and health.

Property
Private Equity
Ordinary Shares
Fixed Interest
Cash, Deposits and Others
a
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UPA Colworth & Welwyn

UPA Gloucester

UPA Leeds
In May this year a group of 15 pensioners set up
a committee to consider the idea of forming a 
Pensioner Association and after several meetings,
with the help and guidance of Cynthia and members
of the Wirral UPA they have got it off the ground.

A small group of us met up with members of 
UPA Wirral to find out at first-hand what would 
be involved. Then Cynthia and her team sent out
introductory letters and applications to around 750
eligible pensioners in the area and so far over 150
pensioners have joined the association. We included 
a questionnaire with the form to help us find out
more about potential members and their interests,
which has helped us to shape a varied and interesting
programme of events and activities. These are being
organised to take place between now and the end 
of the year and we are putting ideas together for 
an exciting programme of events in 2005.

The committee, under the Chairmanship of Andrew
Mostyn, has been meeting regularly to plan events
and create a constitution so that our UPA works 
on a fair and business-like basis. We also launched
our newsletter in August, which is intended to be 
a regular and lively mix of news of forthcoming
events and feedback, with illustrated reports on 
what we’ve done so far.

Future events include a scenic trip on the Settle-
Carlisle Railway, followed by lunch and a look around
historic Carlisle, a visit to Salford Quays taking in the
Lowry Centre and some Christmas shopping, and 
a chance to enjoy shopping, lunch and some music 
hall classics and popular show songs in Scarborough.

As many people expressed an interest in walking, 
we are intending to get a series of regular walks
going, and a Luncheon Club will be launched in the
New Year, hopefully as a regular event to enable 
old friends and new ones to meet up in a convivial
atmosphere. The plan for 2005 is taking shape, with
around two events scheduled per month, and we
look forward to enthusiastic support from Unilever
pensioners in the Leeds area.

UPA News Round-up
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UPA Colworth & Welwyn

UPA Leeds
Cynthia Elliott first proposed 
a UPA for the Leeds area in
October last year. Now up and
running, UPA Leeds reports 
back on its first six months.

2004 has seen around 30 events and excursions, 
a dozen walks and three ‘twitching’ trips. One 
of our earliest events was an Antiques Roadshow 
where an expert came and valued our members’
prized possessions; among the discoveries was a 
gold watch dating back to 1896 which had been
awarded to the winner of a bicycle race, and 
was valued at around £800. 

While this has been another good year for our
Ramblers in terms of numbers – around 30 per walk –
and the frequency and distance of this year’s walks,
the weather really has been atrocious. One in
particular, taking in the Lifeboat Inn at Thornham 
on the North Norfolk Coast, saw us battling a force 
8 gale. Despite this, it was a memorable day and, 
on the same trip, our ‘twitchers’ had a great time 
bird watching at the Titchwell Nature Reserve.

Our mini-holiday was to the Edinburgh Tattoo,
another event when the weather played its part!
Fortunately, many of the things we had arranged –

the Scottish evening, a visit to the Falkirk Wheel, 
and a tour of the [ex] Royal Yacht Britannia – were 
in the dry, and on the evening of the Tattoo the rain
held off while we were sitting outside. The swirling
mist even gave the occasion an eerie atmosphere –
particularly to the lone piper on the castle ramparts. 

Our visit to Newmarket for the July Races was
another highlight – especially for the three guests
who joined us on the way there, but went home 
in a taxi thanks to winnings of £5,000! 

During the last 12 months we have also re-jigged 
our Newsletter. Our photo quiz has unearthed 
some golden oldies and our ‘Whatever Happened
to…’ feature has been a revelation as well. We have
pensioners who fly hawks, build steam engines, 
and restore antique fabrics and Victorian beadwork.
In fact one of our male members, aged 75, has
restored an antique sampler which involved 
sewing 22,000 small beads back onto the canvas!

UPA Gloucester
The Gloucester branch of the Association is active,
successful and, with around 335 members, thriving.
The 15 members of the committee work well
together in looking after members’ interests, and are
always available to answer queries or provide help.

Spring and autumn reunions are held every year 
in the form of buffet lunches and are very well
supported. In fact, this spring’s lunch proved so
popular that we had to disappoint a substantial
number of members. We also offer Christmas 
lunches, held over a two-day period, which always
prove very popular too. These reunions give 
members an opportunity, which they maybe would
not normally have, to meet up with friends and 
work with colleagues informally.

Our Skittles and Short Mat Bowling sections continue
to thrive, and members who participate in these
always look forward to their social get-togethers.

A Travel Club, operating within the Association, 
is run by three ladies of the Committee, and they 
are always busy organising days out for the members.
So far this year, the Club have enjoyed days out to
Shrewsbury and Weston-super-Mare. A day out to 
the Wedgwood Centre at Stoke-on-Trent has been
arranged for the autumn, and a ‘Turkey & Tinsel’
weekend has been organised for November. 
In December the Association holds an evening 
of Christmas music and everyone in the association 
is invited to come along and have a sing-song and
enjoy a mince pie.



UPA Warrington
UPA
Ashford
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Barry Macey, Hon. Sec. of UPA
Ashford brings us news of a
busy year’s achievements.

Here at Ashford our first year has been going pretty
much as planned, thanks to the hard efforts of all the
committee and the support of the members. The
Luncheon Club has proved to be a major success. 
The first meeting in February was at St Margaret’s
Church Chartham, who were providing meals to help
with church funds. Due to its popularity this had to 
be held over two days. The same happened in June
when we went to the George Inn at Molash, with 69
members attending over the two days. Mary and Alan
Yardley are running the next meeting at the White
Horse Bilsington in September and have already had
to extend to a second day.

We held our first AGM in April. 97 members and
spouses/partners attended, and Cynthia Elliott came
along to see that we all behaved ourselves! The
committee were all re-elected with the inclusion 
of one new member, Alan Benfold.

In May we ran a three-day trip to Liverpool and Port
Sunlight. On the Saturday morning we were met by
Charlie Evans, a Unilever Pensioner from the Wirral,
who acted as our guide around Liverpool. Charlie’s
knowledge of his home town is immense and it was
unfortunate that our tour had to finish at 1 o’clock.
We then made our way to the Lever Club House 
at Port Sunlight where we were entertained by 

our friends of the UPA Wirral Committee. They had
arranged a splendid buffet lunch and then acted 
as our guides around Port Sunlight village, which
included a visit to the Lady Lever Art Gallery. Our 
trip was far too short, but thoroughly enjoyed by all. 

June saw us off to Holland on a day trip to Sluis, 
a delightful little village on the Dutch/ Belgium
border. “The weather was perfect and we picked 
up some bargains along the way. It is rumoured 
that the secretary bought a bike from a Fish Shop!”

Gerry and Maureen Cox are now assisting the
committee in the running of events, and are currently
taking bookings for this year’s ‘The Luncheon Club
goes to France’ trip in November and a Christmas
Pantomime at Hastings in December. This has taken
some of the pressure off our Chairman, John Wright,
who is beginning to feel like a travel agent! He has
already organised our major event for next year – 
a four day holiday at the Bembridge Hotel on the Isle
of Wight, which looks as if it will be well supported.

Sylvia Smith has her eye on our fitness and well-being
and in August is running the first of hopefully many
walks. She is starting us gently with four miles;
however the route does pass three pubs.

Our thanks this year go to Cynthia and her staff, 
who are always there with help and advice. We shall,
of course, miss Pat Johnson, who has at last decided
to join the ranks of us pensioners.

UPA
Ashford UPA Warrington

David Hannah, Chairman of
Warrington UPA reports on 
a successful year.

Since our last report, UPA Warrington has been 
kept busy organising various trips and searching 
for new things to interest our members. To this 
end a questionnaire was sent out and I feel sure 
we will learn a great deal from the replies.

To date our most successful lunch was last Christmas,
when 75 members and partners arrived at Statham
Lodge for a superb four-course meal with all the
trimmings. The room was beautifully decorated and
an excellent raffle with numerous prizes rounded off
the day nicely. Following along this theme, lunches
have been held throughout the year at Paddington
House, Manor Farm, The Spread Eagle, Fir Grove and
Everglades and each one has been well attended 
and most enjoyable.

Theatre trips are always popular and so far we have
arranged a visit to Liverpool Philharmonic Hall where
we enjoyed an excellent carol concert and in March
we returned to listen to a wonderful Tribute to Frank
Sinatra. Later in the year we took a small party of
ballet lovers to the Lowry Theatre to see Romeo 
and Juliet. More theatre trips are being arranged 
for November and December.

In May we held our first dinner party at Paddington
House followed by a guest speaker who gave a most
interesting talk and demonstration on chocolate
making. All agreed this was a very successful 
evening and we propose to hold something 
similar in the future.

In June a party of pensioners went on an excursion
which took in shopping at The Tweed Mill, and
Llandudno, for a walk along the front. This was 
a huge success with the ladies who would like 
to go again soon!

July saw a small party taking a most enjoyable two
hour trip along the Trent and Mersey Canal in the
‘Canal Explorer’, followed by a buffet lunch at the
Cock O’Budworth. 

Our most recent event was Shrewsbury Flower 
Show. Although the weather was somewhat
inclement when we set off, everyone was in good
spirits and fortunately it stayed dry all the time we
were there. What with the flowers, a male voice choir
and three military bands, plus everything going on 
in the arena it was quite a full day. It was a weary 
but very contented party that returned home to
Warrington having thoroughly enjoyed themselves.

There have been some changes within the committee.
It is with regret that we say goodbye to Ruth Sant,
who has been Chairperson from the inception of the
committee, and we extend a warm welcome to two
new committee members, Bill Dean and Anthony
Dean (no relationship). These changes occurred in 
July and when Cynthia asked me to move up from
deputy to Chairman, it seemed a natural progression 
(and one I couldn’t get out of!).

Liverpool Trip members with the Wirral Committee

outside Lady Lever Art Galley.
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Unilever Ice Cream & Frozen Food

UPA Wirral
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Unilever Ice Cream & Frozen Food
Unilever Ice Cream & Frozen Food has 
seen the Birds Eye brand undergo a major 
re-branding process, reinforcing the promise 
of great food made from the best ingredients.

It is now more than a year since we changed from Birds Eye Wall’s to
Unilever Ice Cream & Frozen Food (known internally as ICF). Now, since
July 2004, we have taken on the new Unilever logo but our brands –
Birds Eye and Wall’s – remain as strong as ever.

Birds Eye has undergone a major rebranding process this year as part 
of a European programme that will see the same logo across Iglo and
Findus on the continent. Now consumers will recognize good quality
frozen food around Europe the same way that they recognise the 
best ice cream with the Unilever logo that we use with Wall’s.

The Birds Eye brand relaunch began in spring, as products gradually
appeared in the shops with the new logo. By the time the new
advertising was shown on 5 July, all of our products had been changed –
new logo, new colours on the packaging and much better product
imagery. The ICF team spent time explaining the change to nutritionists
and journalists: the message is that we take excellent raw ingredients,
make up some great recipes and use the freezing process to ensure 
that our food reaches people in the best possible condition. There will 
be some new, innovative products coming soon but the message in 
the summer was definitely on emphasizing our message – ‘Birds Eye: 
we don’t play with your food’. Captain Birds Eye remains an icon and 
in August he began a nutrition mission. Now his mission to offer the 
best kids’ food Mums can buy has been extended, with the launch 
of four supremely tasty, nutritionally balanced, microwavable ready
meals. In the new advertising he crashes his ship into a supermarket and
announces the arrival of the new meals to a stunned but excited crowd.

Wall’s ice cream suffered somewhat from a poor summer (officially the
wettest August on record) but there have been some fantastic launches.
The Cornetto Love Potions range was launched in the spring with some
provocative advertising. Carte D’Or also brought out some great new
flavours, including the first two co-brand Carte D’Or flavours, licensed
with two of the nation’s favourite confectionery brands – Toblerone®

and Terry’s Chocolate Orange®. Both combine Carte D’Or’s delicious,
smooth ice cream with authentic confectionery inclusions. Meanwhile,
Wall’s has been reaching younger consumers with the second year of 
the Wall’s Beach – a massive tent that has taken a DJ and a bar selling 
ice creams to some of the great music events around the UK in 2004.

Our work in the community remains important for everyone in ICF 
and this year has seen people refurbishing a local football club, digging 
a sensory garden, helping to create a nature reserve, helping a group
providing breakfasts for children and supporting a huge variety of 
local charities around all of our sites.

If you have retired from a Unilever company and
would be interested in joining a UPA group, please

contact Cynthia Elliott on 01932 261657, 
or email: cynthia.elliott@unilever.com

UPA Wirral
An update on the wealth 
of activities enjoyed by the
thriving UPA Wirral.

Our 2003 autumn/winter schedule opened with a
cruise from Liverpool Pier Head to Salford Quays via
the Manchester Ship Canal. 44 members enjoyed an
extremely pleasant trip, and marvelled at the amount
of wildlife now on the canal. A week later the
Luncheon Club departed from its usual habitat on 
the Wirral. We all produced our free travel passes 
and enjoyed a most sumptuous lunch at the Prince 
of Wales Hotel in Southport.

The highlight of our programme was a four day 
trip to Holland in October 2003. 48 members left 
Port Sunlight to spend a day in York, to explore the 
many attractions of the city, then on to Hull for our
overnight crossing to Rotterdam. After picking up 
our guide we visited the parliament buildings at 
The Hague, then on to Delft for lunch and to view
the famous Delft pottery shops. That evening we
were the guests of Unilever Netherlands at Unilever
House, Rotterdam, who put on a marvellous Dutch
dinner to the musical accompaniment of a Dutch
barrel organ. Our third day was spent in Amsterdam
enjoying the many attractions before returning to
Rotterdam for our overnight journey back to Hull. 
On the fourth day we visited the historic city of
Lincoln before our return to the Wirral. This was 
the first short break we had tried abroad and
everyone enjoyed themselves despite the weather.

In October another full coach visited The Trafford
Centre in Manchester, and this was so successful that
we aim to repeat it. November saw 130 members
attend a Social Evening at the Octel Club.

Our A.G.M. took place at the Village Hotel in
Bromborough, and was extremely well attended,
after which we listened to a talk by Derek Wildey 
on the many State Benefits still unclaimed.

The first event of 2004 was a visit to Liverpool F.C. 
for luncheon and an organised tour of the ground,
which was enjoyed by over forty members. In March,
56 members attended our annual Quiz at the Lever
Club in Port Sunlight to test their general knowledge
and partake of the very full buffet laid on for this
extremely popular event. In April a full coach
departed Port Sunlight for Plas Newydd on Anglesey
to visit the large country house and rhododendron
gardens owned by the Marquis of Anglesey.

A party of 95 left Port Sunlight in May for a four 
day visit to Ostend, Bruges & Sluis and, from the 
many letters of appreciation, this particular event
was an unqualified success.

50 of us enjoyed a trip to the Lake District for lunch
and a sail on Lake Windermere in June, and two
other events proved very popular: a visit to the
Library Theatre in Manchester and a trip to the R.A.F.
Museum at RAF Cosford. By the time you read this 
80 of us will have visited the Edinburgh Tattoo, and
taken in the delights of Loch Lomond and Glasgow.



A Tasty Scoop 

11

Brand News from Lever Fabergé

10

Persil has launched a communications
campaign designed to reassert the
brand’s leading whiteness credentials.
The campaign features Daniel, the

adventurous little boy on the Persil Bio pack going
from dirty to clean, safe in the knowledge that Persil
will help his mum get his shirt brilliantly white again.
To celebrate its strong heritage of getting white
clothes whiter, a new limited edition coffee-table
book has been launched illustrating Persil’s many
firsts. Packed full of images, the book takes 
the reader from Persil’s creation in 1908 through 
to the modern day.

Comfort Lily and Riceflower has a new
limited edition bottle. As well as making
clothes feel soft and smell beautiful, every
bottle sold will be raising funds for Breast
Cancer Care. The new promotional packs
direct customers to an online competition
site www.comfortcaresforbreastcancer.com
to tell us how they care for their loved

ones every day. The winning entry will be compiled
into a ‘Little Book of Comfort’ together with celebrity
‘caring’ doodles, which will published early in 2005.

Domestos Pink Power is the new fruity, 
spicy fragranced bleach launched to
differentiate it from other bleaches. The
bleach, supported by a new TV advertising
and press campaign has a bright pink bottle,
designed to keep Domestos Pink Power top 
of mind. Domestos also created the country’s
first ever National Loo Week and commissioned
the largest national survey of its kind to find

out what people really get up to in the loo! Prestigious
poet Ian MacMillan wrote an ode to the British loo
and delivered this to passers by in London’s Leicester
Square whilst sitting 5 metres up in the sky on 
the largest ever Domestos Branded loo.

Dove has launched a new Firming Range 
of body wash, lotion and intensive gel
cream. Unlike traditional beauty brands,
the campaign features ‘real’ women of
different shapes and sizes, recruited off 
the street. Chosen for their confidence 
and spark, the girls who feature in the ads
bare all in their underwear, without being

airbrushed or touched up in any way. The Dove team
also recently bared all for their very own ‘firm friends’
billboard near their offices in Kingston. 

Lux was relaunched in the UK in April this
year and now includes five shower, three
bath and two bar variants. The new UK
range was developed to meet the needs of
contemporary women. Sarah Jessica Parker
joined the preceding elite set of celebrities,
featuring in the Lux ‘Brings Out the Star 

in You’ advertising campaign. Best known for her
ultra-stylish and spirited character Carrie, the
journalist from Sex & The City, Sarah Jessica Parker
epitomises the modern Lux woman, comfortable 
and confident in her femininity, experienced in the
ways of the world, who understands how style and
beauty really work. Lux is currently the third largest
personal care brand in Unilever.

Lynx has once again proved itself as the
nation’s favourite for giving men the edge 
in the mating game. More than eight million
men use a Lynx deodorant at least once a
week. Part of Lynx’s on-going success can 
be attributed to the fact that the range is
continually updated with new fragrances.

Last year saw the birth of Pulse and this year the
nation has been seduced by the thrill of anticipation
with Lynx Touch, its sexiest fragrance to date.

Brand News from Lever Fabergé
Another busy year for Lever Fabergé, which saw the successful
launch of new products and an increasing number of exciting
marketing initiatives taking place to promote the brands.

Unilever 
UK Foods

New ranges, new advertising,
renewed optimism
While the first six months of the year have been
tough, four per cent growth in July was encouraging
and will hopefully prove a turning point in the
recovery of our key brands that struggled in the first
half of this year - Pot Noodle, Knorr, PG and I Can’t
Believe It’s Not Butter!.

The second half of the year will also benefit from
some exciting new product launches including Flora
Pro.activ shots, Carb Options and Peperami snacks,
all strategically timed to capture market share
as we enter into our traditionally strong quarter 
four period.

Flora Pro.activ continues to perform well with 
sales of spreads up 30% on last year and Yoghurts
and Milk adding another 1% to total company 
growth. The September launch of mini drinks adds
another exciting new option to this increasingly
important range.

Also scheduled for a September launch is our 
Carb Options range, 17 delicious low and reduced
carb products including pastas, sauces, dressings 
and soups. 

The third major launch for us this autumn is a range
of four new Peperami snacks. The first new launch 
on the brand for five years, this will be supported 
by new TV advertising that will leave people in no
doubt that Peperami’s back with a vengeance!

And finally, Pot Noodle goes back on air this month
with a daring new £1.3 million multimedia advertising
campaign. Without wanting to give the game away,
let’s just say that fans of Pot Noodle’s trademark
subversive humour will not be disappointed!

A Tasty Scoop
Ben & Jerry’s is an exceptional
range of super-premium ice
creams, renowned for their
unique, innovative flavours and
quirky names. Antonia Kaul
explains how the brand has
fared in a tough market. 

Despite an 8% decline in the total ice cream market
last year, Ben & Jerry’s still managed to consolidate its
position and experienced 2.9% growth. They currently
enjoy a 46% share of the super-premium ice cream
category which equates to an impressive 28% of the
luxury ice cream market.

Antonia attributes this success to a number of factors.
“We have a great product and a great team behind 
it, who are responsible for ensuring that product
distribution has overtaken that of our biggest
competitor in this ice cream category. Also a very
successful advertising campaign on the London
Underground brought some cheer to weary
commuters. Our target audience was young
professionals and students, and the campaign’s
upbeat design used bright, colourful graphics and
witty copy lines to reflect the brand’s fun appeal.”

The company continues to launch tempting new
flavours and products, and these included ‘Peace of
Cake’, a delicious, home-made strawberry cheesecake
flavour made with real pieces of cheesecake, and
with a nod to the company’s origins, this was
supported by a ‘World Peace Tour’, complete with
hippies “bringing ice cream to the people, man!” 

Ben & Jerry’s isn’t quite like other companies. It has 
a social mission, established 26 years ago when the
company was founded, which is taken just as seriously
as the making of fabulous tasting ice cream. Not only
does it sponsor such eccentric events as The World
Bog Snorkelling Championship, Toe Wrestling
Championship and Conker Championship to raise
money for local charities, it is renowned for its
commitment to thought-provoking social causes 
and an ethical trading ethos of ‘caring capitalism’
which is central to the company’s philosophy.



Contact detailsSTOP PRESS Contact details
To get in touch with UPUK, write to:

Pensioners Association/Pensioners Liaison, 
Unilever Pensions UK, Unilever UK, 
Walton Court, Station Avenue, 
Walton-On-Thames, Surrey, KT12  1UP

or telephone: 01932 261657
or fax: 01932 261885
or e-mail: cynthia.elliott@unilever.com

For queries about your pension payments,
or to notify us of any changes, eg a change
of address, please contact:

Unilever Pensions Team, Hewitt Bacon & Woodrow,
6 More London Place, London, SE1  2DA

or telephone: 0800 028 0051 (calls to this number
are free of charge from within the UK) 
or +44 20 7939 4909 (if calling from outside the UK)
or e-mail: unileverpensionsteam@hewitt.com

Don’t forget to quote your record number 
when contacting UPUK or the Unilever Pensions 
Team at Hewitt

Other useful contact details:

Unilever Private Insurance:
020 7822 5547/5551/5553/6746/5134/5536

Unilever Pensions Tax Office: (Ref 951/V): 
0845 300 0627 (HM Inspector of Taxes, Chapel 
Wharf Area, Trinity Bridge House, 2 Dearmans 
Place, Salford, M3 5BS)

Unilever State Benefits Helpline: 01494 729796
Our website: www.myupfpension.co.uk

New Pensioner Director 
The election of a new Pensioner Director and two
substitute Pensioner Directors took place during
September and October 2004. We received a total
of 14,216 valid votes, from the 28,173 papers
distributed. The results were as follows (number
of votes shown in brackets): 

Thank you to everyone who was involved. 
The successful candidates’ appointments will 
be effective from 1 December 2004.

Hello to Gavin
Gavin Neath became Chairman,
Unilever UK and Chairman of the
UPF Board of Trustees on 1 July
2004, following the retirement
of Richard Greenhalgh. Gavin
joined Unilever in 1977 and has

a solid background in heading up leading brand
operations. In 1999, he became Chairman of Van
den Bergh Foods Ltd, and then, following the
merger of Van den Bergh and Bestfoods in 2000,
Chairman of Unilever Bestfoods. Gavin also
represents Unilever as Deputy President of 
the Food and Drink Federation.

Award winning communication
We have again won recognition from the pensions
industry in respect of our pensioner communication.
The award, sponsored by the pensions magazine,
‘Professional Pensions’, reflects the enormous
efforts made by Cynthia Elliott and her team 
to deliver a vigorous programme of activities,
including the introduction of the Unilever State
Benefits Helpline, which has already helped over
2,500 pensioners claim additional benefits.

The next issue of Pensioners News should drop 
on your doormat in the middle of March.
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Pensioner Director:
Richard Clark  (3,958)

1st Pensioner Substitute:
David Jones  (2,466)
2nd Pensioner Substitute:
Jean Watson  (2,143)

The other candidates were: 
Robert Fairclough  (1,500); John Scholey
(1,452); Aly Sherazee  (612); Thomas Doyle
(595); Hywel Morgan  (574); Donald Rogers
(494); Charles Evans  (422).


