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John joined Wall’s in 1951 having just come out of the army. What
started out as a bit of seasonal work in Blackpool and a chance to 
put a few pounds in his pocket once his demob money had run out,
turned into a long and successful career with the company. John
eventually became Group Manager, responsible for sales and
distribution of Wall’s ice cream for a third of the country, finally
retiring in 1988. Despite being a keen gardener, John is not the 
sort of chap to let the grass grow beneath his feet. He acts as a visitor
for a local Gloucester charity, Coverage Care, with 22 nursing homes 
on its books, assessing standards and ensuring the residents are
comfortable. Six years ago he became a Pensioner Visitor for the UPA.

“Usually the people you see will be in your area and I visit as their
circumstances demand. I’m in regular contact with a lot of them,
because of our own UPA social activities but, when I originally became
a visitor, the rules stated that you were scheduled to visit at least twice a
year. What I found was that a lot of people didn’t want me twice a year
because they were younger, and at least as healthy as I was! So, I would
make an initial visit to assess and, if they didn’t really want me, all I
would do would be to keep in contact with them, send Christmas cards
and so on.

I now see those people who actually require a visit. I have found – 
and it’s something that isn’t really peculiar to pensioners – that people
are very private, they don’t like to discuss their affairs, especially old
people… pride stops them. So, when I do make the first visit, it’s 
as much for observation as anything else. I offer to make tea, and 
I enquire if they have any assistance; and, in some instances I offer
advice. I listen carefully and then I might advise them to go to the
Citizens Advice Bureau, or the doctor, but I don’t say this is what you
should do, all I can do is listen… that’s really the role of the visitor.

It’s important to remember that it’s not chiselled in stone, you’re a
contact point. Somebody can pick up the telephone and say “I have 
a problem, John” and I’ll try and help. I like meeting people: you talk
about grandchildren, holidays, the weather. We share a bit of chit chat
and I don’t ask if they have a problem outright – it usually comes out 
in the conversation. 

I would say to anyone with a bit of time to spare: why don’t you 
become a visitor? You’re not signing a contract, just give it a try and
find out how rewarding it can be. It’s my way of putting a little bit 
back into the company.”

Putting a little bit back
John Ventiroso talks to

Pensioners News about 

being a Pensioner Visitor. 

John Ventiroso

02

If you would like to know more about becoming a Pensioner Visitor,
please get in touch with Cynthia Elliott:

Cynthia Elliott, Pensioners Liaison Manager, UKPD, Walton Court, 
Station Avenue, Walton-On-Thames, Surrey, KT12 1UP.

Tel: 01932 261657
Mobile: 07802 151719
E-mail: Cynthia.Elliott@Unilever.com



The chart opposite, which is extracted from the
Report and Accounts for the year ended 31st March
2003, shows the value of the Fund’s assets over the
last ten years. In particular, it shows the decline in
the asset value over the last three years. As I have
explained in previous editions of Pensioners News,
with some two thirds of the fund invested in equities
(company shares), this decline has mirrored 
the sharp falls on world stock markets over the 
same period.

But, the good news is that since the end of March
stock markets have staged a recovery. The return 
on the Fund’s assets over the six months to the 
end of September has been around 14%, which 
has boosted the total value of the Fund to more
than £3.4 billion.

If you want a copy of the 2003 UPF Report and
Accounts, please contact the Fund Secretary, 
c/o UKPD (see address on the back page). Please
remember to quote your pensioner record number. 

Financial development 
of the fund

Size of the fund
over the last ten
years at 31 March
£ billions

Property

Private Equity

Ordinary Shares

Fixed Interest

Cash, Deposits 
and Other
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John Wilcock, the Unilever Pension Fund’s

Financial Controller brings us up to date with 

a report on the performance of the fund.

The UNIFORCE team goes from strength to
strength, and has continued to undertake some 
very valuable work for the business. This has
included a variety of projects: from undertaking 
in-store surveys to audit the needs of our retailers,
checking the authenticity and provenance of 
various Unilever branded products and helping 
with the launch of Magnum Seven Sins, which 
has been a phenomenal success.

The sizzling summer has seen us undertake several
in store promotions for Unilever Ice Cream and
Frozen Food (formerly known as Bird’s Eye Wall’s).
This involved putting up point of sale material and
helping to ensure that promotional materials were
prominently displayed. We have also worked 
again with Asda Wal-Mart and Unilever Bestfoods,
ensuring good merchandising support for Unilever
brands in Asda stores.

Have you got sales or marketing experience?

If so, we need you! We want to help boost sales of
Unilever products and have a variety of exciting
projects coming up in the next twelve months. We
particularly need people who are comfortable in 
a sales environment although you don’t need to 
be a specialist. The aim is to maximise the sales
opportunity for our brands: getting more shelf
space, extra promotions, building displays, placing
in-store advertisements and filling the shelves. 
As long as you have been retired for six months 
or more you can join the UNIFORCE team and 
help us with this vital work. As it’s ad hoc work, 
it’s ideal if you have some time on your hands 
and you like getting out and about. 

If you would like to know more about how
UNIFORCE works or join our team, please 
contact Cynthia Elliott by post or e-mail.

“UNIFORCE is committed to giving high quality results
using our knowledge, passion and loyalty and delivering
real added value to the business”.

UNIFORCE to be reckoned with

Cynthia Elliott brings us up to date with

UNIFORCE’s latest achievements.
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UPA News Round-up

It seems like an age ago now, but it was in fact only in July 2002 at 
the Ashford area Pensioners Luncheons that Cynthia Elliott managed
to persuade ten of us poor pensioners into forming a committee. Its
aim was to set up a branch of the Unilever Pensioners Association in
Ashford, to foster social activities and to enhance communications with
and between pensioners and the company.

After a little arm twisting John Wright agreed to be our Chairman, 
and we started to hold committee meetings both at Ashford and 
at Unilever House.

Our first major problem was, and still is, to find a venue suitable for 
the numbers we expect at regular meetings and which those who are
less mobile can get to. 

In May 2003 we finally took the bull by the horns and held our first
regular meeting in the Quest Sports and Social Club building. Some 
80 members and spouses/partners managed to squeeze into the club
room for an informal meeting and buffet. The whole of the committee
came away from that meeting feeling that we had made it. Our paying
membership at the time was 147, which has increased to 196 as a result
of the 2003 luncheons.

Since then we have had visits to Godinton House and Gardens, and to
the Marlowe Theatre, Canterbury to see “Beyond the Barricade”, also 
a regular meeting at which the Maceys and Wrights ran a quiz. The trip
to Godinton House was a great success. 32 of us went, none of whom
realised what a gem Ashford has right on its door step.

Our last meeting was in October when Cynthia brought down her
‘Pension Credits and Social Benefits Road Show’ run by Derek Wildey.
At the present time we have two events in the pipeline. In November we
have a trip to France with a Pre-Christmas lunch at a restaurant near St
Omer, and hopefully we will be bring back a little of the red and white
liquid that France is famous for. Then, in December, Christmas lunch at
the Quest Club House, unfortunately we can only seat 70 and so tickets
were sold out by early September.

This report would not be complete without my expressing the grateful thanks 
of John and myself to Roy Gregory, Bob Smith and Jimmy McGovern of UPA
Wirral without whose help and encouragement we would not have got this far.

Our plans for next year are
already taking shape.

January – a meeting with a Bring-
and-Buy Sale at the Quest Club
House, when we have a speaker,
George Allen, whose subject will 
be “Upstairs, Downstairs”.

February – Mary and Alan Yardley
are starting a Luncheon Club 
or “Let’s tour the Inns of Kent”, 
with other meetings to be held
throughout the year.

March – a meeting at the Quest
Club for a chat and a quiz.

April – our first AGM.

May – a meeting at the Quest
Club with a speaker, Mrs Ward, 
on “Down Under, and Over 
the Pond”.

June – we are hoping to arrange
a trip to the Wirral.

July – a coach trip.

August – Sylvia Smith is 
arranging a walk.

September – a visit to 
Tenterden Vineyards.

October – the Quest club 
– speaker to be arranged.

November – a trip to France.

December – Christmas Lunch.

UPA Ashford
Barry Macey, Hon. Sec. UPA Ashford brings us up to date with news of UPA Ashford.
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John Ventiroso, Vice Chairman, tells Pensioners

News how UPA Gloucester originally got going.

UPA Gloucester
From little acorns and 
a pickled onion

Gloucester regional UPA group

The London Eye
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Walls was very much a family business, and in the
early 1980s, the company’s vice chairman was very
keen on staff relations. The factory is here in
Gloucester and has an active sports and social club.
He put the word out that any pensioner who wanted
to, could go in, have a chat, with some refreshments
– a drink and a little bit of pickle and cheese on a
stick. That’s how it got started. Then, when I retired
in 1988, I joined two of my ex colleagues who had
been helping to organise the social side. I think we
felt that the time was right to extend it. We were
getting a bit browned-off with a pickled onion, some
cheese and half a lager! So, we organised a spring
buffet lunch, inviting other pensioners we knew
because we didn’t actually have an official list. And it
grew from there. We now have a formal constitution,
a treasurer, Chairman and committee with an AGM,
monthly meetings and over 320 members.

Every year we organise two big lunches at the club –
one in spring, one in autumn, and there’s a range 
of other interesting social activities: trips to places
like Buckingham Palace, Torquay, the London Eye,
Hampton Court and attending events like the
Malvern Show. Members indicate their preferences
and we circulate details of forthcoming trips to
those people who are interested. Even if we don’t
always fill every seat on a coach, we won’t cancel if
we can help it, because everyone gets so much out
of these UPA events. On the committee, we have
three wonderful ladies who go round on a recce 
to make sure the trip’s a success… they recently
found a perfect little pub in the Forest of Dean,
glorious daffodil fields, and in one of the remote
villages – tea, and sandwiches at just three pounds 
a head. We could hire them out but we’re strictly
non-profit making, apart from the raffle!

Cynthia Elliott has always taken an active interest 
in our activities and has been very supportive. 
We always invite her to attend one of our UPA
Gloucester lunches. We’ve grown and flourished – 
we’ve got an active group and after 18 years, 
we’ve now got it off to a fine art. 



Future events include: 

• A four day trip to Holland
• A Cheshire ramble
• A social evening
• The AGM
• The usual monthly Luncheon Club Meetings

New members wishing to join should contact Bob Kerr on 0151 336 4448.

Our first event this year was a visit to Everton F.C. for lunch and a tour
of the Club facilities. Also in February, we held a successful new quiz/
buffet at the Lever Club in Port Sunlight. March saw us visit Liverpool’s
Cain’s 1850 brewery, where history lovers could enjoy the splendid
Victorian architecture and historical drinking buffs could sample good
beers and lagers. The following day another coach went to Manchester
for our regular theatre visit to watch “The Seagull” by Anton Chekhov,
and do a spot of shopping.

‘Learner’ ramblers went for a short walk in April, through the
picturesque landscape of Thornton Hough to Thornton Manor, 
the former home of the previous Lord Leverhulme. In May another 
full coach went to Bodnant Gardens in North Wales to take in 
the splendours of the famous Laburnum Arch, followed by an 
excellent lunch.

50 members set off for London on our first ‘away’ trip of the year. 
We enjoyed the hit musical “Mama Mia”, and went sightseeing at
Greenwich, where one of the main attractions was the Cutty Sark. 
The last day was spent at the Hampton Court Flower Show. 

Our first ‘Bowls Fun Day’ took place in June under the guidance of
members of the Port Sunlight Ladies Bowls team, and another notable
success was a trip to Skipton in Yorkshire with a lunch cruise on the
Leeds and Liverpool Canal, and the rest of the day spent bargain-
hunting in the famous Skipton street market.

Our most popular event so far was a trip to the newly reopened Welsh
Highland Railway, which runs from Caernarfon to Rhydd Ddu at the
foot of Snowdon. Organised by one of our members, Angus Tilston,
a grand total of 147 members wished to go and, as a result, we had to
arrange three separate trips! We visited Caernarfon for a leisurely walk
and then set off on our rail journey to Snowdon. Our coach took us
from there to Porthmadog for another short journey on a small branch
of the W.H.R. 

In September local historian Gavin Hunter gave us a very detailed talk
on the history of Port Sunlight, illustrated with a host of slides showing
the village and the factory, then and now.

Hampton Court
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Full steam ahead with UPA Wirral

Greenwich



Since changing our Constitution in line with those
of the Regional Associations we have welcomed a
number of ‘Unilever Pensioners’ to the Club, some
who have worked previously at Colworth and have
stayed in the area, and others who have moved in
from outside. We now have some 900 members and
spouses. Our main communication route is through
our bi-monthly Newsletter which details our events
and excursions (some 30 this year) and seeks to
keep members up with the news. 

Our major event is the Pensioners Supper which the
Laboratory hosted in June this year. Some 300 of us
turned up on a pleasant sunny afternoon to meet up
again with old friends and acquaintances, to see
what changes there had been to the Laboratory, and
to enjoy an excellent buffet and a glass of wine. This
year we have also re-introduced social lunches, the
first one as a prelude to the AGM and then as the
start of a Gardener’s Question Time afternoon with
the resident panel from BBC Radio Northampton.
Both these events were at the Sharnbrook Mill
Theatre, which has the benefit of a large rehearsal 
room, a 250 seat auditorium should we need it, and

a bar, and over the years we have built a mutually
beneficial relationship with ‘the Mill’. We attend 
a couple of their productions each year (‘Wild Wild
Women’, ‘Jesus Christ Superstar’, and the ‘Mainline
Big Band’ concert this year), and we have block –
booked two nights of their Christmas Cabaret. 

We have continued with day trips but these began 
to suffer from long journey times as a result of
congestion and roadworks, so this year we extended
our scope and made a four day trip to Cornwall to
visit the Eden Project and the Lost Gardens of
Helligan.

Our Rambling Group – the ‘Colworth Crawlers’ –
flourished during the year with a local pub based
walk most months. We also ventured up to Dovedale
on a glorious June day to sample a few more ‘ups
and downs’ than Bedfordshire or Northamptonshire
can provide. The rambling has also spawned a
birdwatching contingent which is already making
plans for next year. There has also been a suggestion
for a cycling club!!! Thirty pensioners on bikes –
sounds dangerous to me.

UPA Colworth

Empire Theatre Liverpool, and this will be followed
up with further theatre trips.

The AGM took place in October at the Village
Hotel, Warrington, with a report from the
Committee and an informative talk by Derek 
Wildey on Pension Credits and State Benefits. 
A buffet lunch was served at 12.30. 

It has been an exciting and eventful first year for
UPA Warrington, and with continued effort and
enthusiasm from the Committee, and support 
from the members, things can only get better. 

UPA Warrington
Formed just over 12 months ago, and despite a

couple of disappointments, UPA Warrington is

now on a roll, thanks mainly to an enthusiastic

Committee and the participation of our

members at organised events. 
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Events to look forward to for the rest of the year are:

November – Lunch at Manor Farm Hotel, also a 
visit to Bents Christmas Special plus a light lunch.

December – Evening Carol Concert at the
Philharmonic Hall, Liverpool. Christmas lunch 
on 15th December at Statham Lodge Hotel. 

Our first luncheon date was held at Statham Lodge
and was very successful with excellent food and
service and now our monthly luncheon dates are
producing great results. Our first major event in 
July was a canal trip followed by a pub lunch. The
response exceeded all our expectations (and the
boat’s capacity) so a further trip was arranged in
August, and we have agreed to do it again next year.

In August, a large group attended the first day of
Southport Flower Show. Deemed a great success, 
we greatly enjoyed viewing the splendid gardens 
and marquee displays. September saw us attend 
a performance of the musical ‘Carousel’ at the



You could be one of thousands of pensioners 
who are not claiming the benefits they are entitled
to, and these numbers are almost sure to increase
with the launch of Pension Credit in October 2003.
This benefit provides a minimum income to all
pensioners and extra for some who have a modest
income above the State Basic Pension. This could
affect you, so make sure you don’t miss out. See
below for details.

What is Pension Credit?

In the last edition of Pensioners News I 
explained that the Pension Credit comes in two
parts: a ‘Guarantee’ and a ‘Savings Credit’. 
The Guarantee tops up the income of pensioners 
to a weekly minimum of £102.10, or £155.80 for
couples. The savings credit is meant to reward
pensioners aged 65 or over who have saved for 
their retirement and have a weekly income of 
below £139.10, or £203.80 for couples. Saving for
your retirement means that on top of the Basic
Pension you have income from things like 
a Company Pension or savings.

The Guarantee and Savings Credit can be more
generous for people with a disability or carers.

How do savings affect entitlement?

There will no longer be a capital cut off; unlike
Minimum Income Guarantee, when people with
savings of above £12,000 could not qualify. With
Pension Credit, savings of £6,000 are ignored 
and savings above £6,000 will be used to give an
assumed weekly income of £1 for each £500 held.
For example, savings of £10,000 will give an assumed
income of £8 a week.

Some examples of People who will benefit

Mrs Webster is a widow, who lives with her son. 
She has a weekly State Pension of £77.45 and 
a Company Pension of £15. She will receive 
Pension Credit of £18.65.

Mr and Mrs Jackson have savings of £15,000 and 
a weekly income of £123.80 State Pension and £20
Company Pension. They will receive an extra £16.80
in Pension Credit.

Clifford lives alone and gets the benefit called
‘Attendance Allowance’ because he has personal 
care needs. He also gets £77.45 State Pension 
and a company Pension of £30 a week. He will 
get £52.39 Pension Credit (the higher amount 
of Pension Credit is due to the fact that he is
disabled and gets Attendance Allowance).

Mabel lives on her own and gets a weekly State
Pension of £77.45 and a Company Pension of £40.
She is caring for her brother and has an underlying
title to Carers Allowance. She will get Pension Credit
of £24.54 a week (her Pension Credit is a higher
amount because she has an underlying title to
Carers Allowance, and this puts her into a higher
bracket for Pension Credit).

Mr Jones is a widower and has savings of £20,000, 
a State Pension of £77.45 and a Company Pension 
of £25 a week. He will get Pension Credit of £3.45 
a week.

Extra help on top of Pension Credit

People who receive the Guarantee Credit will also
get Rent and Council Tax rebates, and help with
Mortgage Interest. It is also a passport to help pay
for things like dental treatment and spectacles.

Are you in danger of
missing out on extra cash?
Derek Wildey explains State Benefits and the

new Pension Credit. The big question is how

many of the 5 million pensioners entitled to 

the Pension Credit will lose out by not claiming?  
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How to find out more

The Government has promised to try to 
contact all pensioners about the Pension Credit,
but there is no guarantee you will hear in the
next few months. Unilever has set up a Helpline
and you can call 01494 729796 and receive
expert advice on how the benefit works 
and how to claim.

We have already received hundreds of calls,
and 50% of those people phoning qualify 
for extra money.

The Winter Fuel Payment

A Winter Fuel Payment of £200 per pensioner
household will be made again this winter. 
This will be paid to pensioner households
where at least one person is aged 60 or over 
in the qualifying week, commencing 15 to 21
September 2003. If you live on your own you
will get £200. If you are one of a couple you
will get £200 between you.

Most people will receive this payment
automatically. If you have not received it 
by Christmas call 0845 915 15 15.

80+ Annual Payment

This year, pensioners aged over 80 on
15.9.2003 who are entitled to a Winter Fuel
Payment will get an additional payment as
follows: If you are the person aged over 80 
in your household you will get an extra £100.
If there are other people in your household
aged over 80 you should each get an extra £50. 
You do not need to claim this extra money –
it will be paid automatically with your 
Winter Fuel Payment.

In this article I have referred to benefits for people
with disabilities and Carers and in the next edition
of Pensioners News I will explain in more detail
what is available and who can claim.
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Flavours, 
fun and 
fund-raising

2003 marks the 25th anniversary for Ben 

& Jerry’s - a unique range of improbably

flavoured super-premium ice creams based

on the original recipes of hippie ice cream

gurus and company founders, Ben Cohen

and Jerry Greenfield.

The unique innovative flavours, all natural
ingredient assurance and entertainment
associated with the product are key in driving
Ben & Jerry’s growth within this category.

Each ‘legendairy’ offering comes jam-packed
with its own classic combination of chunks,
lumps and swirls, providing ice cream lovers
with an altogether more absorbing and three-
dimensional ice cream experience.

However, Ben & Jerry's is known around the
world as much for its commitment to thought
provoking social causes and ethical trading
ethos as for its fun named and flavoured 
ice cream.

Today, Ben & Jerry’s continues to ensure that
‘caring capitalism’ sits comfortably alongside
everything it does. As a company, Ben & Jerry’s
donate 7.5% of pre-tax profits to charity and
each year it runs a number of other social 
and fund raising initiatives. For example,
sponsorship of three ‘nutty’ world
championships, including bog snorkelling, 
toe wrestling and conkers, helps to raise
money for local charities and hospices; 
Ben & Jerry’s ‘Flying Friesian’, an attention-
grabbing, psychedelic scoop bus, tours the
country raising funds for ChildLine; and a
joint university campus tour with the National 
Blood Service helps to encourage a new
generations of donors.



Persil, the UK’s leading clothes care brand, is reintroducing its 
‘Get Creative’ scheme. The campaign encourages parents and teachers 
to collect Persil stars, and redeem them for a wide selection of free 
art and craft materials. Phil Wade, Persil brand manager, says: “the 
scheme meets a genuine need in schools for art and craft supplies. 
‘Get Creative’ is providing children with the means to explore their
creativity and the world of their imagination.”

Persil Biological Performance has created a new formulation for 
its tablets and powders. Three of the top ten stains reported to 
Persil Careline last year were greasy, fatty stains – so Persil Biological
Performance now provides a fizzing action, getting rid of stains to 
clean deep into the clothes’ fibres. Persil Aloe Vera liquigel is built 
on the success of the tablets and powder and is specially formulated 
to be kind to skin.

Comfort Fast Dry is a new fabric conditioner specifically designed to
help clothes dry faster than normal fabric conditioners by increasing
the amount of water removed during the washing spin cycle. Nicola
Macartney, Comfort Brand Activation Manager, explains: “Drying
clothes is a nuisance because it takes too long. The introduction of
Comfort Fast Dry speeds up the drying time, allowing people to wash
clothes on a regular basis and ensure that they are ready to wear
quicker, taking the irritation out of the washing process.”

Lynx Dry is the new range of anti-perspirants and, as part of a brand
promotion Lynx, launched a new online game that allows gorgeous 
girls to dance on your desktop! The top players will have a chance 
to attend a Lynx event in Dublin, where the girls will be performing 
for them live!

Sunsilk is a new brand to the UK, but the name is taken from a highly
successful hair care and styling range from the 1960s. However, the 
new Sunsilk range has been created using modern technology to 
meet today’s hair needs. Sunsilk offers six variants specially designed 
to suit all hair needs. Each product contains a unique formulation of
ingredients – combining the best from the natural and scientific worlds. 

Dove Silk products have created a strong hold in both the shower 
and bodycare sectors since their launch earlier this year. Promotions 
of the new range, along with TV and press ads, are still continuing, 
and September may be the biggest month yet. Consumers can win 
a £1,000 shopping spree by visiting the new website:
www.skinlikesilk.com.

Personal Care’s new addition is Vaseline Intensive Care Firming &
Nourishing. The lotion contains natural collagen and sea minerals 
and is proven to firm your skin and improve its condition in just 
three weeks.

Brand news
from Lever
Fabergé

Lever Fabergé has had a busy year with many new products being

launched and more activities taking place, both around the brands

and the company.
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“We accept that diets can make you grumpy so our message
is that by eating the right things, packed with nutrition,
throughout the day, you’re much more likely to succeed”.
And this is reflected in the new advertising campaign
which tells customers to ‘Stop dieting. Start losing weight.’ 

“Our entire philosophy is to make the dieting day more 
do-able!” says Jess Blandford, and the positive response
from customers so far suggests that we’re succeeding.
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Food – the first ever product launch co-ordinated
across two Unilever companies. Alongside this, we’ve
looked at how people try to lose weight, and how we
can help them be more successful. Slim.Fast’s UK
marketing manager, Jess Blandford, explains: “Diets
are notoriously difficult to stick to. We’ve therefore
redesigned how the Slim.Fast day works. Today,
instead of following strict rules on what to eat and
when, Slim.Fast customers are positively encouraged
to snack and eat six times a day.”

The most obvious change was the introduction 
of new packaging – bright and modern – and 
the broadening of the range beyond traditional
milkshakes to encompass hearty soups and
nutritious pasta meals, meal replacement bars and
snack bars, all in a choice of delicious flavours.
We’re also introducing a range of frozen meals 
to give people a convenient alternative to the
traditional evening meal. This is being launched 
in conjunction with Unilever Ice Cream & Frozen 

Rebranded, redesigned, 
relaunched, the all-new 
Slim.Fast

Since Slim.Fast was acquired by Unilever back 

in late 2000, a great deal of work has gone into

revisiting this major brand and planning how 

its market share could be maximised. In July this

year, the result of this work became clear as the

entire brand was relaunched in the UK.

The company is committed to understanding 
the needs of its customers and aims to reach more
consumers through exciting product innovation and
advertising. This has resulted in the development 
of successful, contemporary brands like the olive oil-
based brand, Bertolli, the cholesterol-lowering Flora
Pro.activ spread and refreshing Lipton Ice Tea. 

One of the ways in which Unilever Bestfoods UK
achieves growth is by enabling its employees to
experiment and try new things with confidence.
Simplifying systems and processes helps to ensure
that as much energy as possible is focused on
growing the business. Another critical factor is the
company’s passion to be the preferred supplier to
both its retail and out of home customers, and to
deliver outstanding levels of customer service.

Now established as one of the UK’s largest and most
innovative food companies, with sales well in excess
of one billion euros, the company is home to over 30
of the UK’s best loved brands including Knorr, Flora,
Hellmann’s, PG Tips, Pot Noodle, Bertolli, Colman’s
and Marmite. It employs 3000 people at 13 locations,
with the largest manufacturing sites based at Crumlin
in Gwent, Burton-on-Trent in Staffordshire, Trafford
Park in Manchester and Purfleet in Essex.

Some of the highlights of 2003 include Knorr Meal
Kits, the launch of the new PG Tips Plunger Tea,
Posh Noodle and Marmite Year of the Sandwich
Campaign. Flora has also been the main sponsor of
the London Marathon since 1996 and every year this
prestigious event helps raise over £20m for charity.

Another big year for Unilever Bestfoods UK

Every day in the UK, an amazing 35 million cups of PG Tips tea are drunk

and every week shoppers buy more than three million tubs of Flora spread!



Other useful numbers:

Unilever Pensioners
Association/Liaison:
01932 261657
Unilever Private Insurance:
020 7822 5547/5551
Unilever Pensions Tax Office 
(Ref 951/V):
0845 300 0627
Unilever State Benefits Helpline:
01494 729796

Don’t forget our website
www.myupfpension.co.uk

Contact numbers:
To get in touch with us, write to:
Pensioners Administration, UKPD,
Unilever House, Blackfriars,
London, EC4P 4BQ

or telephone 020 7822 6050
or fax 020 7822 6524
or e-mail
london.ukpensions@unilever.com

Please remember to quote your
pensioner record number - it really
helps us to help you.

Warner Holiday Winner

Well done to Barry Stevenson
Bishop's Stortford, Hertfordshire,
the winner of the holiday
competition in the Spring issue 
of Pensioners News, who has 
won a fabulous Warner Weekend
Break for two adults to a Classic
Resort or Hotel of his choice.
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Peter Bolger, Sales Support

Controller of Unilever Ice

Cream & Frozen Ltd (ICF-UK),

tells us about some mouth-

watering developments in 

the ice cream market.

Magnum 
Force

A fantastic summer created frenzied demand for ice cream.
Consequently, our wholesalers experienced massive retailer pressure 
to deliver this increased demand to market which resulted in some
fantastic trading results for ICF-UK.

The total ice cream market is worth £1.4bn in the UK, of which Wall’s
has a 28% market share, with 15 out of the top 20 home impulse
products purchased being Wall’s. The total wrapped impulse ice cream
market, which also includes manufacturers such as Richmond (Nestle 
& Treats), Cadbury and Mars is worth about £168m. Recent research
shows the market has grown 5.5% in value to 9th August 2003,
compared with the same period last year. Wall’s manufacturers’ 
volume share during this period is 68.1% (+ 3.1%) and Wall’s is the
only manufacturer to have grown its market share in wrapped impulse 
ice cream this year*.

However this year’s impressive results are not just down to the superb
weather! Wall’s has surpassed itself with some excellent new product
innovation with the launch of the limited edition ‘Magnum 7 Deadly
Sins’ range (M7DS). An unprecedented success, this has brought some
much needed excitement to the market, with enthusiastic PR coverage
and TV support, for which the trade and more importantly consumers,
responded to favourably. The 7th Deadly Sin, ‘Vanity’, was the last
product to reach our stores, and brought to a close fantastic
performance. Magnum accounts for 52%* of the Ice Cream Chocolate
snacks sector, of which M7DS accounted for 11.3% share. Our
competitors in this sector will have felt the pinch this year as Magnum
continues to grab share.

Although Wall’s ice cream has been the nation’s favourite for more
than 75 years, putting the buzz back into ice cream is top of our
agenda. In 2003, Wall’s took the initiative to revitalise the sector with
some much needed innovation. We got off to a great start this year
using the new Wall’s house brand logo and our sub-brands such as
Magnum, Carte D’Or and Cornetto, as key category growth drivers. 
The successful M7DS launches more than met the buzz objective 
and some 23.5 million products, both in-home and out of home, 
have been enjoyed by consumers this year!

The in-home sector saw the launch of Carte D’Or Fruit & Fresh, 
a delicious yogurt and fruit based luxury ice cream product, whose
lighter and healthier credentials are aimed at a new set of consumers.
Positive feedback for the TV advertising proves that new product
innovation, coupled with great marketing, can open up new growth
areas for ice cream.

*ACNielsen Wrapped Impulse Report, 9th August 2003


